
 

 
Marketing & Communications Coordinator  

Deadline:                     Friday, August 14th, 2026 at 5:00 pm EST  
Pay Rate:                     Starting at $50,000 based on experience  
Term:                            Full-Time 35 hours/5 days per week  
Location:                     193 Main Street North, Downtown Brampton  

About Us  
The Downtown Brampton Business Improvement Area (DBBIA) is a non-profit 
organization that serves the business interests within the downtown area of 
Brampton. It is a membership-based business association that aims to strengthen 
the culture and economy of Downtown Brampton.  

The DBBIA is guided by a volunteer board of directors and an active membership 
that promotes the commercial area as a vibrant business and shopping district with 
the goal of improving the quality of life for downtown businesses, residents, and 
visitors.  

Opportunity  
The Downtown Brampton BIA is looking for an outgoing, creative, dynamic, and 
team-oriented Marketing & Communications Coordinator. The ideal candidate will fit 
the following criterias:  

Essential Skills  
● Thorough understanding of traditional and emerging marketing channels. 
● Analytical skills to forecast and identify trends and challenges.  
● Ability to independently plan, lead, coordinate, implement, and manage 
projects to completion with minimal supervision.  
● In-depth knowledge of the latest trends, technologies, and methodologies  
for social media, email communications, public relations, website 
development, digital and print advertising.  
● Ability to think creatively and innovatively, using data and research to back up 
decisions.  
● Excellent interpersonal skills and the ability to foster constructive and 
collaborative working relationships with colleagues, agencies, members, and 
stakeholders. 



 

● Strong attention to detail, ability to prioritize, and meet all required deadlines 
in a fast-paced environment.  

Key Responsibilities  
Brand & Reputation  

● Manage the Downtown Brampton BIA brand by ensuring consistency in the 
application of brand guidelines.  

● Build strong working relationships with content creators/influencers and 
marketing staff at stakeholder organizations.  

● Ensure that content is relevant, appealing to audiences, addresses shifts in 
consumer preferences, improves market position and drives growth.  

Marketing  
● Develop and maintain a thorough, up-to-date and organized database of photo 

and video assets for the organization that can be leveraged by everyone 
involved in showcasing the area.  

● Document, capture, and create high-quality, professional photo and video 
assets in an ongoing fashion and as required.  

● Gather and publish promotional material from stakeholders for all available 
and appropriate channels.  

● Support paid advertising campaigns by way of aligned organic social media, 
website content, and the capturing of assets.  

● Confidently present and articulate marketing concepts to the team.  

Social Media & Content Creation  
● Identify and curate content pillars and themed initiatives to guide a balanced 

approach to content creation.  
● Develop and execute platform-specific content strategies including content 

creation guidelines, promotions, and contesting.  
● Plan and publish original, compelling, strategic and professional social media 

posts per platform monthly or as required and directed.  
● Amplify member content across social media platforms daily. 
● Proactively identify opportunities to leverage social media trends, algorithms, 

hashtags, and other features. 
●​ Thoughtfully and appropriately monitor, engage, and respond to inquiries on 

social media platforms daily.  
 

 



 

Website  
● Ensure timely updates to the events calendar and proactively identify 

opportunities for promotion.  
● Develop and publish professionally written weekly blog(s) that are engaging, 
aligned with identified content pillars, and optimized for SEO and clicks.  
● Maintain the business directory and ensure it is up to date through weekly 
reviews.  
● Ensure that search engine optimization is managed appropriately through 
audits and updates that are accessible, compliant and effective. 
● Develop and publish dynamic content on an as-needed basis.  
● Liaise with and support the agency of record in implementing new additions 
to the website.  

Communications  
● Proactively monitor and track local, regional, and national news and 

community updates and provide timely updates to internal and external 
stakeholders daily.  

● Inform staff of upcoming events, business openings, and other happenings in a 
timely manner.  

● Develop and maintain a media contact list.  
● Produce and send monthly e-newsletter.  

Member Outreach  
● Conduct ongoing outreach to members as it relates to the marketing and 
communications program by way of email, phone, and in-person visits.  
● Proactively identify and draft timely bulletins to members.  
● Maintain an up-to-date list of member and stakeholder contact information. 
● Produce and send weekly member newsletter.  

Reporting  
● Provide monthly reports to analyze performance and progress across all 

marketing channels.  

 Education & Experience Requirements  
● Completion of a post-secondary education in communications, marketing, 

public relations, journalism, or the equivalent.  
● Previous work experience in the communications and/or marketing industry. 

 



 

Working Conditions  
● This is a full-time position.  
● The position includes a comprehensive benefits package and a competitive 

salary commensurate with experience.  
● This position requires occasional evening and weekend work as required.  
● Office environment with regular hours of operation (9:00 AM to 5:00 PM) with 
the understanding that the role requires after-hours commitments to include 
networking, event attendance, limited travel, and meeting with suppliers, 
volunteers and other stakeholders.  

 

Application Process   

The Downtown Brampton BIA believes in equal opportunity in employment practices 
without discrimination on the grounds of race, religious beliefs, colour, gender, sexual 
orientation, physical or mental disability, ancestry, place or origins, age, marital status, 
source or income, or family status. All members of the organization share a 
responsibility for recognizing, creating, and implementing work that promotes 
diversity, equity, and inclusion for its initiatives.  

Interested candidates are encouraged to submit their resume, cover letter with the 
subject line: “Marketing & Communications Coordinator + Your Full Name” to 
louroz.mercader@brampton.ca no later than 5:00 PM EST on Friday, August 14, 
2026. 


