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Our Core Pillars
Safe
A welcoming and secure downtown for everyone.

Attract
Bold placemaking that elevates downtown.

Empower

Discover

Grow
Helping businesses grow and thrive long term.

Elevating Downtown Brampton through food and culture.

Building strong partnerships for greater impact
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Our Vision
The DBBIA will be the organizational catalyst for an inclusive,
vibrant, and resilient Downtown Brampton. In the next five years,
our downtown will be widely celebrated as a cultural, culinary, and
entrepreneurial. springboard in the western GTA that reverberates
energy, day through night

Our Mission
For Brampton’s businesses, residents and visitors — the Downtown
Brampton BIA connects, promotes and advocates for the city core,
embodying the heart and rhythm of this creative city, and bringing
people together to celebrate culture, diversity and community pride.
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The Strategic Pillars for Change

A welcoming and
secure downtown for
everyone.

Direction - Downtown Brampton is a place where people feel safe, energized, and excited to spend time — day and
night. Streets are clean, well-lit, animated, and full of life, with public spaces that invite people to gather, explore, and
linger. 

Principle - A thriving downtown starts with safety, care, and pride of place. When people feel secure and welcomed,
community life flourishes.

Bold placemaking
that elevates
downtown.

Direction - Downtown Brampton is widely recognized as a vibrant, creative destination in the GTA — known for its
energy, diversity, and character. A strong, consistent brand and engaging storytelling invite people to discover
(and rediscover) downtown again and again.

Principle - When a place tells its story well, people listen — and they show up. Great marketing turns moments into
momentum.

Building strong
partnerships for
greater impact

Direction - The Downtown Brampton BIA is a trusted connector — bringing together businesses, artists, institutions,
community groups, and the City to move downtown forward. Through collaboration and advocacy, we turn shared
goals into real action.

Principle - We go further together. Partnerships amplify impact, unlock resources, and strengthen our collective
voice.

Elevating
Downtown
Brampton through
food and culture.

Direction - Downtown Brampton is celebrated as a go-to destination for food, culture, and creativity — a place
buzzing with festivals, pop-ups, public art, and unforgettable experiences that stretch across seasons and into the
evening.

Principle - Culture and cuisine are the heartbeat of downtown. By championing creativity and flavor, we spark
excitement, pride, and year-round vibrancy.

Helping businesses
grow and thrive
long term.

Direction - Downtown Brampton is a dynamic hub for entrepreneurs, retailers, and restaurateurs — a place where
businesses open with confidence, grow with support, and stay for the long term. From beloved local staples to
exciting new concepts, the downtown offers something for everyone.

Principle - Strong businesses build strong communities. By supporting growth, resilience, and diversity, we create
an economy that benefits everyone.
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Strategic Goals

Strengthen Community Policing
Partnerships 
 to enhance safety and public confidence
by increasing police presence downtown
and deepening collaboration with Peel
Regional Police.

Enhance Lighting and Safety
Infrastructure 
 to improve real and perceived safety by
upgrading evening lighting and installing
safety technologies such as CCTV and
emergency call boxes.

Maintain Clean, Welcoming
Streets 
 to create a vibrant and inviting
public realm through regular street
cleaning, beautification efforts,
and visible maintenance crews
and patrols.

Animate the Downtown with Art
and Culture 
 to attract visitors year-round,
particularly in the evenings, through
public art, light installations, murals,
festivals, and creative activations.

Expand Awareness Through Integrated
Marketing 
 to grow downtown visibility and
engagement using omni-channel
marketing, local influencers, and food and
culture media.

Showcase Downtown Diversity and
Identity 
 to highlight the unique mix of businesses,
cultures, and experiences through
coordinated storytelling and campaigns.

Deliver Signature Placemaking
Experiences 
 to increase visitation and
nighttime vibrancy year-round by
hosting art installations, pop-ups,
and festivals, including winter
programming.

Increase Downtown “Stickiness” 
 to attract younger audiences and
repeat visitors by gamifying events
and promotions that encourage
exploration and longer stays.

Align Organizational Capacity with
Strategic Priorities
 to improve effectiveness by structuring
staff roles around key focus areas such as
digital marketing, events, safety, traffic,
and communications.

Secure Sustainable and Diverse
Funding 
 to ensure long-term impact by pursuing
multi-year funding sources and joint grant
opportunities with arts, culture, and social
agencies.

Build Strong Cross-Sector
Partnerships 
 to amplify impact through
collaboration with schools, social
agencies, landlords, and arts and
culture organizations on shared
initiatives.

Strengthen Advocacy and City
Collaboration 
 to position the BIA as a trusted
advocate and liaison with the City on
downtown planning, policy, and city-
building initiatives.

Position Downtown Brampton as a
Culinary Destination 
 to establish the downtown as a must-
discover hub for GTA food lovers, chefs,
and cultural explorers through curated
culinary and cultural programming.

Celebrate Cultural Diversity Through
Food and Arts 
 to reflect Brampton’s rich multicultural
identity by showcasing diverse cuisines,
traditions, and creative expressions
through inclusive programming and
events.

Support Culinary Talent and
Creative Entrepreneurs 
 to nurture emerging chefs, food
innovators, and cultural producers
by creating platforms for exposure,
experimentation, and business
growth.

Activate Public Spaces with
Signature Experiences 
 to transform streets, parks, and
plazas into lively destinations
through food-focused festivals,
markets, tastings, and cultural
performances.

Attract Anchor Businesses and Diverse
Retail 
 to strengthen the downtown economy by
recruiting destination restaurants and a
wide mix of retail that increases foot traffic
and dwell time.

Encourage Local Spending and Repeat
Visits 
 to build loyalty and economic resilience
through rewards programs that incentivize
frequent visits and local purchasing.

Support and Retain Existing
Businesses 
 to help businesses thrive through
training, workshops, and
construction mitigation support
during periods of disruption.

Activate Vacant Spaces 
 to reduce vacancies and increase
vibrancy by leading grant and pop-
up programs that attract temporary
and emerging businesses.
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