
Membership Engagement & Social Media 

Coordinator Canada Summer Jobs Program – Brampton 

The Downtown Brampton BIA is hiring a Membership Engagement & Social Media Coordinator for the 

summer, through the Canada Summer Jobs Program. Candidates will have a passion for excellence in all 

things that are innovative in digital marketing. The ideal candidate will be able communicate diverse 

messages across multiple digital mediums. The candidate is a quick learner and able to utilize their skill 

set and experience in digital marketing strategies, social media analysis and community engagement to 

obtain a robust social media strategy and schedule for the Downtown Brampton BIA.  
(Start date ASAP for 8 weeks, 35 hours/week, $15.00 per hour plus 4% vacation pay)  

Responsibilities:  

 Answer telephone calls, Membership E-news  

 Conduct digital audits to document the BIA’s online presence and assess the effectiveness of 
each channels’ interactions 

 Document qualitative consumer research and web analytics for the BIA’s Social Media  

 Define measurement strategies to support ongoing strategy development and site or program 
optimization 

 Support creation of monthly reporting that will communicate the results of digital marketing efforts 
to the BIA Marketing & Board of Directors  

 Manage and create content for BIA Member e-News newsletter & email marketing program 

 Supplement content creation for BIA’s social media channels and website 

 Work with our members to collect information for social media content 

 Work with our members to identify business problems, challenges and solutions  

 Digital media placement/buying and quoting 

 Make updates to the BIA website  

Requirements: 

 Working experience in digital marketing  

 Post-secondary degree/diploma in Business, Digital Marketing &/or Communications  

 Demonstrated social media, website, newsletter and email marketing content creation & scheduling  

 Experience with performing digital audits for the BIA and the downtown business members  

 Demonstrated social media data analysis 

 Google AdWords, campaign creation and buying; and demonstrated analysis of AdWords data 

 Experience with MailChimp 

 Experience creating, scheduling, analyzing Facebook, Instagram, Twitter ads 

 Experience with Hootsuite, integration of this software with social channels 

 Experience with Microsoft Office (Word, Excel & Powerpoint etc.) 

 Experience in the project management/coordination of creative assets design requirements 

 Experience with the inner workings of social channel(s) and website pixels 

 Experience leveraging social media and website engagement 

 Working knowledge of the Canva &/or Adobe Creative Suite (Photoshop, InDesign and Illustrator) 

 Detail and results oriented, deadline driven, extremely organized 

This position is a contract with the Downtown Brampton BIA. Please submit your resume and 
cover letter to downtownbia@brampton.ca by May 31, 2019.  *Note: Only candidates who qualify 

for the role will be contacted for interviews. 


